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Agenda

* New Realities'of the
Buying Process

* Explosion of Digital
Exhaust

* How to Find Buyers

* Engaging with-those
Buyers




The way we use to sell!

Sales Pipeline Stages

Prospecting

Qualification

Proposal

Negotiation

Closing

Retention



Buyer Journey Shifts...

* No longer linear

* Buying Teams have grown from 3to 6
people to 8 to 11

 Each member is bringing 4 to 5 Content
Resources to the Committee

e Canresultin 30 to 50 resources that need
to be merged into a single point of truth

* More turnover - larger teams = more
backtracking

* Lengthened Buy Cycles Gartner.



Spaghetti Bowl Buying

lllustrative B2B Buying Journey
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Explosion of
Digital Exhaust

Every piece of
Content Consumed
leaves Fingerprints




3rd Party Data Providers

Packaged
Data

3rd Party Data Purchaser
Provider




Finding Buyers: Buyer Intent
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Bombora pioneered B2B intent and Company Surge® leads the now $1B industry

Bombora data is gathered from our proprietary co- op of B2B research centers
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A Company Surge® Score represents the intensity of research
spikes compared to the normal behavior of a business and a topic

\
Decreasing No change in Increasing
®
Company Surge consumption consumption consumption
content consumption | Lo
and score distribution | Lo
1 [
| [ A Company Surge® Score of 60+
! : : indicates a significant spike in
| content consumption
1
Avg. % of
population
o_ 4 6 7 1
0 Company Surge®Score 0 0 Y
0 J

I
Features used to identify interest in a topic over a 12-week baseline

# of topic events # of unique users Topic relevancy weight Content engagement
The number of interactions The number of people researching The relevancy of the content to The depth of engagement of the
between a company and a topic a topic from a company the topic (i.e. is the topic the interaction (e.g. scroll velocity,

focus or simply mentioned) dwell time, etc.)




bombora Company Surge® Analytics Audience Solutions Measurement Insights Integrations

< Company Surge® Reports

+ Manufacturing - Finance

VTR TR
l\% Add Label )

( Estimate Interested Companies > Autogenerate: None v Generate Report

1 Choose Target Accounts

Provide my own market Use Bombora's Database

Industry (18 Selected) Company Size (4 Selected)
The industry of your target audience. Select Company Sizes to be included in report.
manuf Q Micro (1 - 9 Employees) -
Manufacturing Small (10 - 49 Employees)
Manufacturing > Aerospace & Defense Medium-Small (50 - 199 Employees)
Manufacturing > Automobile Medium (200 - 499 Employees)
Manufacturing > Boats & Marine Medium-Large (500 - 999 Employees)
Manufacturing > Building Materials Large (1,000 - 4,999 Employees)

Manufacturing > Chemicals & Gases ' A
Company Revenue (0 Selected)
Manufacturing > Computer Equipment Select Company Revenue ranges to be included in report.

Manufacturinge > Consumer Goods Micro (<S1MM) I



2 Select Intent Topics

Single Topics Topic Clusters

Generate Topics
Let Bombora generate a list of topics for you.

http://www.bombora.com/ Q < Upload PDF )

Topics (Select up to 100000) Selected Topics (7 Selected)
To be monitored for increased interest, View your selected Topics below. Click to remove from
targeting.
Cyber Q -
Financial Systems -
Filter Topics By Theme v
Big Data Analytics -
Filter Topics By Category v
Cyber Crime Investigation + a Information Technology -
Cyber Insurance Risk Management + Disaster Recovery -
Cyber Liability Insurance B Double Taxation -

Cyber Maturity Model Certification (CMMC) + Digital Transformation )




Manufacturing - Finance 96

Interested Companies

View Report Settings Autogenerate: None v Download Company Surge® Report

. Target Accounts 4
Company Surge@’ Overview .

Intent 20 topics selected P

Score

66 Accounts Output Information >
75+ Company Surge®
Score

10 Accounts G h >
90+ Company Surge” eography

Report Details »
96 Accounts

70+ Company Surge®
Score

A Business Transition

Most popular topic

Target Accounts @ Search by Domain Q
Domain Company Surge° Score ¥ Topics of Interest
authentix.com 97 1

nueske.com 95 1




Embedded Intelligence

WIPFLI
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Parent Accounts and Subsidiaries
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Finding Contacts
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Market Intelligence

bombora Company Surge® Analytics Audience Solutions Measurement Insights Integrations A+ e ! Account: Bombora
Bombora | Market Insights | Intent Trends c
Date * Taxonomy * Theme Category @D Topic & Business Domain Company Size Industry Company Revenue Country Company Surge® Score
60 100
i in the last 3 months Bombora Xl is Technology is any value is any value is any value is any value is any value is any value O 'e)
Topics Spiking in Interest
is>=1
Top Topic Categories Top Topics
Topic Category Spiking Businesses (weekly avg.) v Research Spikes Topic Name Spiking Businesses (weekly avg) v Research Spikes
oner S EITRTI 0 [ Sewrch Resuts Page Design D s N ¢ <2+ 55
Securty I > e Gome Makers D 1222y [ 1524
Gaming I, 12705 I ;<53 022 Gaming Solutions P 98247 I 1173450
Business Soltons I 2555 I 72516 Research and Deveiopment / Test EEE R o127 I 1 105 543
Horgnare I 25: 27 I 075725 Trsckes I ¢7481 ———peee
Saftware Engnesrg I -5 I 055,169 Smartghane nd Todet Grmes P 7710 I 045704
Product Development & QA I 25055 B s s Cuttivate P ec14e I 1009671
IT Mansgement I 2556 N 7250678 Technology Resesrch P 20363 [T 964380
vied I 0217 I 62507 Drones I 7669 I o:0.130
Emerging Tech I 275 I 2001 - R 75140 I 575
Oata Management I o I o228 Cloud Gaming P 74008 | E— ¥
Networking I o 204 I - 5105 PC Games I 71,588 [T 85828
Document Management I 050 B 30067 Unreal Engine 62272 I <7143
Clousd |________EVI3T™S T 200018 Rew-Racad Canling L Y ) RS o i
Intent by Company Size Intent by Industry
Company Size Spiking Businesses (weekly avg.) Porcent of Total Industry Spiking Businesses (weokly avg.) v Percont of Total
Micto (1 -9 Emplayees) I 2242 238% Business Services I 00 2w
Small (10 - 49 Employees) R vt 40 Manufacturing N ;3117 9.2%
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rending
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Contact: Sales Insights Vv Q
Alex Wu Bt
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Finding Relationships
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Relationship Strength
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Conversation Intelligence

Dynamics 365 Sales Insights
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WHAT’S NEXT ?

* Marketing & Sales tightly integrated

* Artificial Intelligence embedded in everything
* Generative Al (chatGPT) automates low end tasks

e 374 Party Intelligence readily available to all
* Platforms stitch together intelligence



Additional Resources

* Adaptive Selling / Relationship Intellicence

e Salesforce Einstein GPT Intro Bloomberg Update

* Bombora Buyer Intent
* ChatGPT
e Satya Nedella, Microsoft take on Open Al



https://www.youtube.com/watch?v=uorGRxdxGY8
https://www.youtube.com/watch?v=YAsKRxXdyj0
https://www.youtube.com/watch?v=av_mzdAUIfQ
https://www.youtube.com/watch?v=4_4hSnEMDnc&t=413s
https://chat.openai.com/chat
https://www.youtube.com/watch?v=UNbyT7wPwk4

